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Press Release 1 November 2010
GlaxoSmithKline joins the Demographics User Group
GlaxoSmithKline (GSK) is the latest company to join the Demographics User Group (DUG), whose membership already includes major companies across a range of sectors.
GSK is an industry leading research-based pharmaceutical company with a challenging and inspiring mission: to improve the quality of human life by enabling people to do more, feel better and live longer.
A wide range of analysis is undertaken across the many constituent part of GSK. Key areas of focus in Pharmaceuticals include segmentation and targeting of customers, sales forecasting, understanding the impact of our investments, sales force size & structure and territory alignment, whilst in Nutritionals and Consumer Healthcare analysis is underpinned by market research and other consumer insight.
Andrew Hyman, Head of Commercial Analytics in UK Pharmaceuticals, stated "We are excited at the opportunity to discuss and share ideas with like minded people outside of the Pharmaceutical sector and are looking forward to adding a new industry perspective to the Demographics User Group.”
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Notes for Editors:

1. DUG’s member companies are: Barclays; Boots; Co-operative Group; E.ON; Everything Everywhere; GlaxoSmithKline, John Lewis; Marks & Spencer; Nationwide, Sainsbury’s; Tesco; The Children’s Mutual; Whitbread
2. More information about DUG is available at: http://www.demographicsusergroup.co.uk/ 
3. Enquiries: Keith Dugmore (Tel: 020 7834 0966; Email: dugmore@demographic.co.uk)

