SAS Marketing Analyst - Marketing & Customer Insights
£Competitive | London

To provide Everything Everywhere with clear and actionable insight on consumer behaviour to optimise the customer experience and proposition development

1.     To lead the analysis of marketing effectiveness through the analysis of direct response and retail campaign activity.

 

2.     To lead on the establishment and ongoing management of a reporting framework for both OUK and TMUK to ensure the proposition teams have a solid understanding of the key behavioural and transactional characteristics of their respective base 

 

3.  To lead on linking base profiling data to external third party data e.g. GfK on acquisitions, Kantar on base profiling/ demographics 

 


4.     To act as the lead point of contact on data feeds for third part econometrics data 

 


5.     Providing proposition teams with key insight into the behavioural/ transactional traits of their customer base and recommending key business challenges/ opportunities to the In Life teams

To find out more, apply online.
Ref: 200094
Apply Online URL:
https://gs10.globalsuccessor.com/fe/tpl_everythingeverywhere04.asp?newms=jj&id=79543&aid=17670 
