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Boo®past, present and future

19t Century

A Boots started out in 1849 as a single herbalist
shop in Nottingham

20t Century

A Provided pharmacy services from its 1000t
outlet by 1933.

215t Century

A Merged with Alliance UniChem in 2006 i
became privately owned in 2007 to create the
most accessible pharmacy chain in the UK
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Boots UK Overview

cl7m active
Boots Advantage Card holc
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The role of Boot s

1870 1950 2009

Champion
Champion everyone Champion
everyoneo: right to a basic everyoneos
right to survival standard right to FEEL
of health & GOOD
beauty
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The Boots brand mission

Customer Truly Customer Led
Led Boots Understands Women Through Great Insight
Brand
Sl Champion Everyoneods Ri h t
Mission P y J
By Driving By Actively
Brand Total Accessibility Pursuing New
Experience for All Possibilities
By Delivering By Making Boots
Active Care More Dynamic & Inspiring
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Boots Analyst Community

Trials

@
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(est & Learn )

There are 6 main
teams represented in

Analyst Community

Location Planning
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Customer & Marketing Insights Team
(CMI)

The Customer & Marketing Insights team is responsible for placing
the customer at the heart of business. Our retail environment is
becoming increasingly competitive, and understanding of our
customers is crucial to our business success.

Through research and analysis the team can help the business drive
and sustain improved performance through a detailed understanding

of their market and its customers.
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. The Advantage Card database is a key enabler allowing analysts to
¥, profile customers and determine their purchasing behaviours.
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Advantage Card At The Core

Shops on weekdays at advantage card

lunchtime in a local store ‘Q

3 for 2 offers

/
3 for 2
Mix & Match

Buys vitamins i
health conscious

' é‘i&
R

Is a parent with a
young baby

7 AL I
TOTAL 10 PAY 3211
Buys into meal CaRD SLES £32.11
deal offer
r";'/ io'
1 220 1632 8499 134 (775257 ‘\> Advantage ard
p— number
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Every Time Customers Shop

Shops in large
store Saturday

A

mornings

Redeems
coupons

voucher
NS/ S

{
RUBY & MILLIE

ES. 88 MOW

bz

advantage card

Purchases self-selection
cosmetics, but also
premium cosmetics

»Could have a partner?

T 00 W TOE >
| -
i T »
2.84
1.85
4.17
ATp MOW 1.88
D Y 48 58
CAZH ad.dd
CHAMGE 1.42
Total Sawvimg T ¥ ET.&T
ADVAMTAGE CARD STATEMDNT — |
Paints Recsived 144
Points to Spend In Stare 1803

211 19z aa 13

(-I-EFF:-E‘ 857

—

Advantage Card number 1
same as previous receipt!

S
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And why Cheryl shops

Did'you know that
we holdmore
than 80:customer

Hore page FAQ Sign up Terms & candiiens Prize draw Information Did you know? Conact v

Didivg . I
— — | KON WRY st o
— Wt caching b wil you

e pe e ecure powt vt
frons the sun?

| abvgs W & ngn

BO0ts Viswpont 12 3 Drand new sarvce (& facier oun crean tor

We are 0 the [rocess of colecting pAacEm

NIormaion Fom our semisrs gt Tt S Comat bak oy
Do 203 Wil DE POS30S he DAL 019 of O Ak 1ackin 41 118 Ty

A customer panel is our chance to hear
first hand what our customers think
about us. All over the country, we invite
groups of about 25 customers along to
panels taking place in their region.

Welcome to Boots

Customer Satisfaction
prase rate the following questions /statements boased on yoi h ith clinic

wesy PLEASE TELL US
fee=e HOW WE DID

ha shop was clutter free and tidy L B i sl ks S o I b i s kit
g o ore prawting excebent senice ol e time
ha shop was clean. f
Camplete o 6hont seurvey by vialing
was quick and masy to pay for what I bought, r www.HealthClinicsFeedback.com

e recene
10 CHANCES to PLUS # chance 1o INSTANTLY
WIN £1,000 WIN an iPod*.

CASM aad IPoa” PRIZES swalisbie 10 be WON DALY!

What do customers say about us?

Whether it be that Boots makeovers are free or 10% off for over 60 year olds
on the Health Club, regular customers really want our colleagues to talk to
them about all the great services and schemes in store, because the biggest
insight was how many services we offer our customers and how many
customers don’t know about them and would love to be informed.

Find out more

Contact Mandy Mainwaring in our Customer Insights team to find out more

about our customer panels or to be on the panel.

. OR recsve 00e chance of wining £1.000 by caling 0300 046 T153,
Aopicazie)

W, o e our customers

Survey Entry Code
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The challenge is to paint the full picture
o, S
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Behaviour
and attitude
diaries

AJnderstanding Cheryl
I Who she is
I What she buys
I Why she buys it

I Where she buys it from
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Boots Gets Women

"'—7-' one (eam
feel good | ZZS,/ together
oy . o | win
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Parenting club

Sie 2| (R 2 D CED|rx [§ @ O D D
500 points B 500 points S| parentingclu (% Pparentingclub smcet|  parentingclub
oo z=
N/
S © ®
500 points =) =
(@ g ©

i | Get some great
500 paints offers as they

get into a routine
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pamnﬁtiﬁclub ﬁ pare"ﬁﬁ"fédub .agm ] parenﬁliﬁciub

Boppltidurioedh g
<Sample Town:= &
e § oo L2
Open up for your g‘ parenﬁ?ﬁi)s‘;élub
Parenting Club g
coupons F = — _
e Find some great
miEmRnS offers for you and

your little one inside

] Find great money saving offers inside
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Statement mailings

Recognise that customers are different

L 2.8 D 4 vV 'w L 2 4 & 4

Y &l wy "RRARR AR
B%%frfts bonce SR ~N

My ﬂ' IR Y

Tailor messages to reflect the difference

| used to buy mascara regularly
from Boots, but started picking it up
at the supermarket. Boots sent me
a discount voucher for any mascara
in the store, and | was really

, L_ : ; impressed by how the range had
My daughter receives devel oped whilst |1 pd been a

offers that are different to | 5ve gone back t
mine, but they are always mascara.

for the things we are
interested in
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Delivering Multi Channel Loyalty Communicat

Small change, big difference

3for 2 Mix & Match

cross 1000s of haircare products’

1018 ot Hgn ot aes wi gt pruts
Tt Gy s Srear . S0

D
| parentingclub st ok
tost good Yous invitation to oue special LTS

CHdvantage Caed Shopping Evening

Collect £12 worth of points to spend in store for every £50 spent’
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Find great money saving offers inside
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Tests & insights inform programme improvem

Christmas Gifting

Spoil yourself,
you've earned
an incredible

EXX.XX

worth of Advantage Find 1000s of ways
3, Card points to spend to pamper yourself

in store
—

|

S
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